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Target Vs Actual - Brandwise

Type = Washing Machines FromDate >= 01/01/2009
BranchName = Madurai ToDate <= 01/06/2009

Brand Total Target Qty Total Actual Qty Actual Vs Target in %
GODRE] 10 3 30
LG 10 12 120
SAMSUNG 10 22 220
VIDEOCON 10 12 120
WHIRL

Grand Summary
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